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Programme’s Mission and Objectives: The mission of M.Com. programme is to 

ensure quality education in the field of commerce and to advocate professional 

development to be beneficial for the teaching, research and industrial sector. The 

main objective is to make the students learn accounting and computer skills, know 

the latest trends in the field of commerce and industry, and face the job market at 

the global level. 
 

Relevance of the programme: M.Com. programme is highly relevant in the modern 

commerce world and encourage students to think and work independently and 

collaboratively, to challenge them in the discovery and dissemination of knowledge 

and to make them become better citizens of tomorrow by ensuring quality 

programmes of teaching, research and extension. 
 
 

Nature of prospective target group: This programme is offered keeping in mind the 

learners who have got a job after passing UG degree in B.Com. and would like to 

obtain a PG degree to get promotion or occupational benefits in their work place. 
 
 

Appropriateness of the programme: The students will acquire strong subject matter 

expertise in the field of finance, accounting, marketing, human resources and 

computer technology. They will also develop advanced theoretical knowledge, 

research capabilities for academic, research, corporate and banking world. 
 

Instructional design: The curriculum of the programme is designed and approved by 

the Board of Studies of the University, so as to enlighten the learners in all aspects 

of the programme. 

 

Procedure for admissions: The eligibility for admission in the programme is a pass 

in B.Com. or any UG degree with commerce as a subject and conferred by a 

University recognized by the U.G.C. 

 

 

 

 

 

 

 



 

 

Cost Estimate for the Programme  

 

S.No Description 
Number of 

resources 
Rate (Rupees) 

Total 

(Rs.) 

1 
Honorarium to 

lesson writers                     
4 15,000 60,000 

2 
Printing of Study 

Materials  
- - 40,000 

3 

Honorarium to 

Resource Persons 

for 50 hours each 

4 300 60,000 

 

 

Procedure for Curriculum Evaluation: The curriculum will be evaluated by the Board of 

Academic Studies nominated by the University.  

 

Quality Assurance Mechanism and expected outcome: The quality of the course will be reviewed 

based on the performance of the students and if 80% of the students are able to clear in the first 

attempt, the expected outcome has been achieved.  

 



M.Com 
 

Scheme of Examinations (Annual Pattern) 
 
 

Year Paper Title of the Paper Credit  Exam Marks 

    Hours  

      

I Paper – 1 Cost Accounting I  6 3 100 

      

 Paper – 2 Financial Accounting I  6 3 100 
      

 Paper – 3 Corporate Accounting I  8 3 100 

      

 Paper – 4 Business Statistics  8 3 100 
      

 Paper – 5 Business  Analytics  8 3 100 
      

      

II Paper – 6 Cost Accounting II  8 3 100 

 Paper – 7 Financial Accounting II  8 3 100 

      

 Paper – 8 Corporate Accounting II 6 3 100 
      

 Paper – 9 Management Accounting  8 3 100 
      

 Paper – 10 Corporate Laws and Secretarial Practice  
6 3 

100 
  

 

 

     

      

  TOTAL 72 -- 1000 

      

 


